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Unit-I
1. Describe the concept of consumer behaviour. Why knowledge of consumer
behaviour isimportant for marketers. 14
Unit-I1
2.  Explainthe Engel-Blackwell-Kollat model of consumer behaviour. Usediagram
for the same. 14
Unit-111
3. Explaintherole of family in decision making process. How many stages does
family passes. 14
Unit-1V
4.  Describethe concept of market research. Elaborate the process of research with
help of diagram. 14
Unit-V
5.  Explainthe concept of report writing. What are various component of areport.
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